 


JTI provides employees 20 weeks of parental leave – regardless of their orientation
JTI is also a new member of Pride Business Forum

Prague – Japan Tobacco International, which sells the Camel and Winston brands on the Czech market, now provides all its employees with at least 20 weeks of fully paid parental leave – regardless of their gender, sexual orientation or how they become parents. The new policy is in place starting this year and is valid worldwide.

"Our new parental leave policy marks a major milestone in our journey in upholding diversity, inclusion and equity. We are proud to introduce gender-neutral practices and financial contribution that supports all families and gives parents the opportunity to spend quality time with their children without worrying about the impact it could have on their finances or their career progression,” says Idil Yasa, General Manager of JTI Czech Republic.

"Men can still feel stigmatized when they take a break out of their careers to spend time with their families. We want to change this both for men and women, including those in management positions. Our new rules support all parents, their choices and lifestyles," says Yelena Yugova, People & Culture Director JTI Czech Republic.

JT International s r. o. has also just recently joined the Pride Business Forum. The Memorandum of Cooperation was signed by JTI’s GM Idil Yasa and Pride Business Forum representative Czeslaw Walek.

[bookmark: _Hlk74724312]“We remain committed to cultivate an environment of mutual respect, inclusivity and equal voice across all our teams.  Our cooperation with Pride Business Forum is another tangible step in increasing the awareness, creating a safe space for helpful conversations and appreciating the richness of our diversity with different perspectives,” said Idil Yasa when signing the memorandum.



[bookmark: _Hlk74728441]A plan to maintain excellence in 2021and onwards
JTI will focus more than ever on:
· TogetHER: dedicated Employee Resource Group created to drive gender equality by further improving the opportunities for women to advance in their careers and to   increase the representation of women in leadership positions. This network is fully inclusive and open to all women and men in JTI.
· EmbRACE: a dedicated Employee Resource Group created to help JTI build a truly meritocratic and inclusive culture across the organization by ensuring all racial and ethnic groups are provided equal voice, development and advancement opportunities.
· New Ways of Working: a mission to empower employees from factories and offices through remote working; removal of managerial barriers and styles from the past; and  creation of a truly global environment where all our employees feel safe to be their authentic selves, learn from their mistakes, speak up freely, take risks, trust and respect each other.

###

For further information, please contact:

	Jiří Sochor
CA&C Manager, Česko
+420 604 706 713
jiri.sochor@jti.com
	Emese Polyak
Communications Manager CzHuSk
emese.polyak@jti.com 



JTI is a leading international tobacco and vaping company with operations in more than 130 countries. It is the global owner of both Winston, the number two cigarette brand in the world, and Camel, outside the USA and has the largest share in sales for both brands. Other global brands include Mevius and LD. JTI is also a major player in the international vaping market with its brand, Logic and tobacco vapor brand, Ploom. Headquartered in Geneva, Switzerland, JTI employs over 44,000 people and was awarded Global Top Employer for the seventh consecutive year. JTI is a member of the Japan Tobacco Group of Companies. For more information, visit www.jti.com.
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