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Zakladni parametry vyzkumu

®  Sbér dat metodou CATI (telefonické dotazovani)

® Nahodny vybér

® 20 % z databaze pevnych linek

® 80 % nahodné generovani mobilnich telefonnich Cisel

" pocet respondentd 30 000 / rok

®  Cilovd skupina respondent( 12-79 let

®  Primérna délka rozhovoru 17 minut

®  Realizace MEDIAN a STEM/MARK
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MEDIAN

Nezapominejme, ze i poslech v RP je pouze

odhadem skutecnosti ...

priblizné intervaly spolehlivosti pro projekéni hodnoty

L LYY T

projekce v tisicich odchylka +/- pocet respondent(
50 11 85
60 12 102
70 13 119
80 13 136
90 14 154
100 15 171
150 18 256
200 21 341
300 26 512
400 29 682
500 33 853
600 35 1024
700 38 1194
800 40 1365
900 43 1535
1000 45 1706
1500 53 2559
2000 59 3412
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Rozdily v poslechu celoplosnych stanic jsou v ramci ,,statistické” chyby
(Poslech vcera a interval spolehlivosti TOP 4)

.
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Rozdily v poslechu celoplosnych stanic jsou v ramci ,,statistické” chyby
(Poslech minuly tyden a interval spolehlivosti TOP 4)
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Vyvoj poslechovosti v populaci

——Poslech véera =—Poslech minuly tyden =——Pouziva internet témér denné ——PouZiva internet alespon jednou tydné ATS rel. (v min)
90% 600
80 % " 55()
70 % 500
60 % — 450

400
50 %
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o / 300
30% 250
20 % 200
8885565638883 33338 222230000 SgYO03nIIIILLLLS8888S
S=>8g3=>253=>283=>835=285=2435=243=M5=2335=2>203=2>¢3
-z - zI°2-ztI°- I -~ I -z - I3 -z ZI - I -
= = T = T = — = - == = — i
Weekly reach 86,0 % -0,3%
Primérny pocet stanic minuly tyden 1,97 - 0,02
Daily reach 62,4 % -1,3%
Primérny pocet stanic vcera 1,46 +0,01
ATS relative 4:39:30 - 0:00:30
> 1
e STEMIMARK

MEDIAN

MARKETINGOVY VYZKUM JE DIALOG



Vyvoj celoplosnych rozhlasovych stanic

poslech minuly tyden (v tis.)
1/2

2500

= Radio Impuls - 1908 tis.
2000

4 -
—\f\/ Frekvence (1

Evropa 2 - 1577 tis.
1500

= Radiozdrnal

Frekvence 1 - 1428 tis.
1000

|

M
500

I-1106
1I-111 06
-1V 06
IV-1 06-07
I-1107
II-111 07

I-1v 07

IV-1 07-08
I-1108

11-111 08
I-1vV 08
IV-1 08-09
I-1109
1I-111 09
I-1v 09
IV-109-10
I-1110
II-1ll 10

I-1v 10

IV-110-11
I-11'11

I-111'11

-v 11

V-1 11-12
I-1112

1-11112

-1v 12

IV-112-13
I-1113

111113
I-1v 13

IV13-114
I-1114

1I-11114
-1v 14

IV 14-115
I-11'15

1I-111'15
-1V 15
IV-1 15-16
I-1116
1111 16
I-1v 16

IV-116-17
I-1117

= CRo Dvojka - 543 tis.

U

CRo RadioZurnal - 1466 tis.

+37

+18

-14

+33
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Vyvoj celoplosnych rozhlasovych stanic - poslech minuly tyden (v tis.)
2/2

250
CRo Vltava - 158 tis. +12
200
— CRo Plus - 120 tis. +1
= \ltava
150 ——Zet - 40 tis, -6
100 ———Rédio Junior - 21 tis. -5
—_—
= Rlus
J— —— CRo Radio Wave - 25 tis. 0
: <
A/"\/\\V/M CRo D-dur - 11 tis. 0
0
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Vyvoj celoplosnych rozhlasovych stanic — poslech véera (v tis.)
1/2

1200
= Radio Impuls - 1013 tis. +23
1000
'\/\/_\ _EVROPA2
‘\/\/\'_l -
Frekvence (1 \vv Evropa 2 - 848 tis. +7
800
= Radiozufnal
600 Frekvence 1 - 811 tis. -3
400 i
= DVoika CRo Radiozurnal - 835 tis. ~ +27
200
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B e e e R - i 0 Dvojka - IS. -11
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Vyvoj celoplosnych rozhlasovych stanic - poslech véera (v tis.)
2/2

100
CRo Vltava - 52 tis. +11
80
— CRo Plus - 76 tis. +3
= Vitava
60

= Pld
40 ———R4dio Junior - 7 tis. 0

20 ey - CRo Radio Wave - 6 tis. -2
— CRo D-dur - 4 tis. =

o

I-1106
1I-111 06
-1V 06
IV-1 06-07
I-1107
II-11107

I-1v 07

IV-1 07-08
I-11 08

1I-111 08

I-1vV 08

IV-1 08-09
I-1109

11-111 09
-1V 09
IV-1 09-10
I-1110
II-1ll 10

I-1v 10

IV-110-11
I-1111

I-11111

I-v 11

V-1 11-12
I-1112

11-11112

-1v 12

V-1 12-13
I-1113

111113

I-1v 13

IV-113-14
I-11 14

II-111 14

-1v 14

IV-l 14-15
I-1115

11-111'15

-1V 15

IV-1 15-16
I-11'16

II-1l1 16

-1v 16

IV-116-17
I-1117

CRo Jazz - 3 tis. 1
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Vyvoj nadregionalnich rozhlasovych stanic — poslech min. tyden (v tis.)
1/2

1450
1350 = HITRADIO TOTAL - 21
1023 tis.
. R
1250 HiTRAniO
.. které hraje \\
1150
1050
950 ?L‘A,Ni/f == RAdio Blanik - 994 tis. +8
T?ADE
850
750
650
KISS TOTAL - 682 tis. -30
550
Nl Y
Country
450 <
350
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Vyvoj nadregionalnich rozhlasovych stanic — poslech min. tyden (v tis.)
2/2

700

600 —— Radio Beat - 442 tis. -

500

400

e FAJN RADIO TOTAL - 334 tis. -

radioéas

lepii muzike

\/
200 OlassieRek,

100

300

Ly
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Radio Cas - 279 tis. 6

LK E SWENA muziK

I-1107
[I-11107

I-1v 07

IV-107-08
I-11 08

II-111 08

I-1v 08

IV-1 08-09
I-1109

II-111 09
I-1v 09
IV-1 09-10
I-11'10
lI-111 10

I-1v 10

IV-110-11
I-11'11

l-1111

n-v 11

IV-111-12
I-1112

l-11112

n-1v 12

IV-112-13
I-1113

I-1113

I-1v 13

IV-1 13-14
I-11' 14

l-111 14

n-v 14

IV-114-15
I-1115

l-111'15

I-1v 15

IV-1 15-16
I-1116

111116

-1v 16

IV-1 16-17
I-1117

Rock Radio - 208 tis. -

I-11 06
11-111 06
-1V 06
IV-1 06-07
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Vyvoj nadregionalnich rozhlasovych stanic — poslech véera (v tis.)
1/2

900
800 ——HITRADIO TOTAL - +7
578 tis.
700
. A
600 H!TRhA,D'\\O
eL'AINiK === R4dio Blanik - 569 -15
500 :Qé tis.
RADIO, / P,
400
300
cmy KISS TOTAL - 352 tis. -8
200 =
100
0 )
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Vyvoj nadregionalnich rozhlasovych stanic — poslech véera (v tis.)

2/2

300

\/\\/"
fajnfradio
\—/

[RADID
lassiifeak.
100 ,\/

REEK IE SLSHA muzika
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I-1114
II-111 14

-1v 14
IV-l 14-15

radioéas

nejlepii muzika

I-1115
11-111'15

-1V 15
IV-1 15-16

I-11'16
II-1l1 16

-1v 16
IV-116-17

I-1117

= R3dio Beat - 230 tis.

= FAJN RADIO TOTAL -

179 tis.

Radio Cas - 146 tis.

Rock Radio - 102 tis.

+3
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Vyvoj regionalnich rozhlasovych stanic — poslech minuly tyden (v tis.)
1/2

= Brno o )
Gesky rozhlas = Radio Krokodyl - 198
tis +6
300 ’
CRo Brno - 195 tis.
+1
200 ‘xnaﬂﬁkvxl
| roe 103 | -
Rédio Cernd Hora - +1
\ 173 tis.
100 \/\—\/-/\/\
Signal S |
: Signal Radio - 121 tis. +5
radio
0
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Vyvoj regionalnich rozhlasovych stanic — poslech minuly tyden (v tis.)
2/2

= R3adio Hana

(Skyrock) - 112 tis. -10
- = Plzen
Petro‘, Cesky rozhlas
-/
l\ ——R4dio Petrov - 94 tis. )
> N
\/
\/\ CRo Plzefi - 93 tis. -10
£ Ceské Budéjovice S x .
Ceskj rozhlas ' CRo C. Budéjovice - -4
91 tis.
50
OOONNNNONNNNNDDDDDOOOOTHdddANANANANMMNNNNNETTITTITNNINDNWOWOWOONN
O000O0000000000O0 T ddddd dddd A dAdd A A A A AAA A A A A A A A Ao e RCL - 89 tis. _7
TEZOTEZSRTEZSRTE=E2AT=E2OTE=E2ATEZSANT=E=2ONOT=2IT=2NT=20F
B e e e H R N by
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Vyvoj regionalnich rozhlasovych stanic — poslech véera(v tis.)
1/2

— Radio Krokodyl - 96 -7
tis.
200 —
= Brno
Cesky rozhlas,
CRo Brno - 115 tis. -4
_dh
RADIO
CERNA
HORA
ha Y X
/ Rédio Cernd Hora - -4
100 | ———— \__\/\ 77 tis.
Signal Radio - 61 tis. -5
Signal
radio \
0
OOONNNNONNNNNDDDDDOOOOTHdddANANANANMMNNNNNETTITTITNNINDNWOWOWOONN
OO0O00O000QO000QO00O0gddddddddddddddd g A ddd—dd A i = A cmmmR3dio Helax - 62 tis. -6
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Vyvoj regionalnich rozhlasovych stanic — poslech véera (v tis.)
2/2

= R4dio Hana (Skyrock) -
47 tis. -10
= Ceské Budsjovice = Plzei

Cesky rozhlas

100
== R3dio Petrov - 42 tis.
N

CRo Plzefi - 52 tis. -10
50
CRo C. Budé&jovice - 60 +1
tis.
0
OLOONNNNOVPVOVNDNDANOOOOAdHATAHNANANNNMMNNETIIINLNIOLNLOWOOONN .
OO000000000O0QO0O0O0gddrdddddAdAdAdAAAAAAAA A o o oo A A e RCL - 48 tis. _6
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Tz Tz Tz Tz Tz Tz Tz Tz Tz Tz =2
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Podil rozhlasovych stanic na trhu (v %)

2,1% 8,3%

Frekvence 1

Soukromé lokalni a
regionalni stanice

Radio Impuls
12,9 %

€Ro Radiozurnal
9,7%

CRo Dvojka (Praha)
4,4 %

CRo regionalni stanice CRo Vitava
6,8 % 0,4%
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Tydenni poslech v krajich (v tis.) + Share (v %)

Evropa 2 8,9%
Radio Blanik [JEER 21,0% Rédio Impuls i) 12,6%
Rédio Impuls - [JEET] 14,0%  RCL-Radio Contact [T 14,4%
Frekvence 1 118 9,7%
Radio Impuls Rl  134%
Radio Egrensis 17,3% Evropa 2 m 12,5%
Radio Impuls m 12,2% Radio Cerna Hora m 7,7%
Hitradio Dragon [} 13,5% CRo Radiozumal [FECHI  11.8%
Evropa 2 BWAL] 9,4%
Radio Impuls [ETL IR 9,5%
< & Rédio Impuls m 16,1%
Rédio Impuls [b»Y 13,2% 1 1 8 !
HitradioFmplus VB 7.3% P ’ Radiolmpuls WELEE  12,1% Frekvence 1 (BN = 137%
. o evropa2 X 8,8% Evropa2 7N 10,3% )
CRo Radiozurnal m 12,0% Rédio Blanik m 15.4% o] R Hitradio Orion [y 10,2%
Rédio Kiss 10,6% ’ \
Radio Impuls ] 19,0%
o . o Frekvence1 B[] 12,5%
Hitra |’o Vysocina {2} 14,5% Evropa2 [T 8,3%
Radio Impuls 7,2%
Rédio Blanik 15,7%
Rédio Impuls K] 13,6% Rédio Impuls m 13,6%
Hitradio Faktor [SCTN 9,6% €Ro Radiozurnal [JETTN 11,6%
Evropa 2 m 7.2% Frekvence 1 m 10,3%
Rédio Impuls m 12,6%
Evropa 2 173 8,9%

€Ro Radiozurnal m 9,5%
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Medialni zastupitelstvi — poslech vCera (v tis.)

4000

=== RADIOHOUSE -
lty : -94
RADIOHOUSE 3279 tis.
3500

3000 —— MM - 2056 tis.

2500

2000 Z¥ioio SERVICES - 1878 -12
= D

1500 W

=—=RRM - 1627 tis.

+17
1000
500 CRo - 1571 tis. 0
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== == =E=5 == == =57 =g Fzd o =zd o o==d ==d 105 tis.
> = > = > > > > > > >

U

2. STEMUIMARK

MARKETINGOVY VYZKUM JE DIALOG

MEDIAN



Medialni zastupitelstvi — podil na trhu (v %)

-Stanice OSTATNI -

nezastupované 1
1,1

RADIO UNITED
SERVICES
25,7

CRo
22,3 (000

19,5 &

RADIOHOUSE: D s
49,9
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Spontanni znalost rozhlasovych stanic - 1. uvedena (Top 6)

- 14 % = Radiozurnal

EVROPAZ 31%
—

139 Xurms
= Radiozurnal % 29 %
12 % EVROPA2 .,
-~ _ Ustecky
Bl_‘)&’l:‘lll( :
S e 17 %

Ld
RADIO

Frekvence ]

Olomoucky
e 20%

10 %

Raaaadio
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Spontanni znalost regionalnich rozhlasovych stanic
1. uvedena (ToP 6)

Znalost v populaci x Znalost v domovském regionu

27 | com B so
2,2 | ;ﬂﬂg,% B
L
18 | HTRiD} ) R . B
16 | B o
15 | a0 B 2
14 | =Bmo B
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